| FLOKIBR
_ OPINIGAR
|

TPA 2023
PUBLIC OPINION

RESEARCH RESULTS
Palm Beach County, Florida

Opinion Research Overview & Key Findings

FLORIDA OPINION RESEARCH * www.FloridaOpinionResearch.com

All Materials and Intellectual Property © 2023 Florida Opinion Research



Methods

Data was gathered through a combination of
secure SMS/text-to-web surveys and
telephone interviews performed by
specially-trained opinion research
interviewers

Conducted in English and Spanish languages
with 502 randomly-selected registered
voters in Palm Beach County, Florida, using a
combination of valid residential, VOIP and
cellular telephone listings

+/- 4.37% overall estimated margin of error,
with a confidence interval of 8.74% within
which the results can vary

July 31 — Auqgust 4, 2023

Data was stratified and results weighted so

that the differences in vital characteristics,

such as age, race, gender and geography,
are represented in proportion to their
percentages of the county’s electorate

Due to rounding, not all results add up to
1007%, and the data is presented in a different
order than the questions were asked

Unless otherwise noted, only statistically-
significant differences that were outside the
confidence interval for the overall estimated
margin of sampling error have been reported

In this presentation of key findings
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Opinion Environment
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SELECT SUB-GROUP RESULTS

Mood of Voters

Women* 58% 20 m Dissatisfied
18 to 44 59% 29%
45 to 64 58% : 31%
Satisfied 65 and older YA 20%
60%
African-Americans* 48% 41%
OVERALL
RESULTS Hispanics* 65% 26%
Dissatisfied
Urlls;:re 27% Other races** 63% 14%
White* 61% 26%
Democrat* 58% 29%
Republican* 63% 25%
Unaffiliated/other* 61% 26% % Differemces are not
statistically significant
x* Cc?ution shguld be taken
Generally speaking, at this time would you say that you are satisfied cub-groupe with smaler
- - - - - - - sub-sample sizes bgcause of
or dissatisfied with the quality of life in Palm Beach County? o arger marains of emor
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Mood of Voters — by district

Satisfied
60%

OVERALL
RESULTS

Unsure Dissatisfied
4% 27%

Generally speaking, at this time would you say that you are satisfied

Satisfied 70%

Dissatisfied z

Satisfied BEYHA

Dissatisfied ES{0MA

Satisfied 57%

Dissatisfied @

Satisfied (S10)4

Dissatisfied

Satisfied (VA

Dissatisfied

Satisfied 68%

Dissatisfied @

Satisfied 67%

Dissatisfied ,E

or dissatisfied with the quality of life in Palm Beach County?
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FORCED CHOICE BATTERY QUESTION

Top Priorities

NOTABLE SUB-GROUP RESULTS:

41% 18 to 44
38% African-Americans
36% Hispanics

ggggﬁ;‘ 56% Frequent transit users**
o PRE . 38% Dissatisfied with quality of
267% Prov!dlng more housmg life in Palm Beach County
that is affordable NOTABLE SUB-GROUP RESULTS:
11% Managing the county’s growth 31% Stay-at-home/caretakers**
17% Republicans

and development 18% District 3

20% District 4

9% Improving public education
9% Fighting crime and drugs
8%
8%

Reducing taxes
Protecting the environment and
the county’s water supply
6% Addressing traffic congestion
5% Bringing better paying jobs to the area

NOTABLE SUB-GROUP RESULTS:

9% Other races**
11% Republicans
11% District 2

* Sub-group differences may

16% Alllcom bl natlon (VO[) notbt? statistically significant
o for this measure due tp the
2 /o Ot h er (VO |. - ) struc‘tu‘re. of the question and

multiplicity of values for the
10/0 U nsure variable

** Caution should be taken
when interpreting results for

At this time, which of the following would you say should be the highest Sub-groups with smaler sub-

sample sizes because of

priOrity for County leaderS?* greater random variance due

to larger margins of error
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16% Housing

FORCED CHOICE BATTERY QUESTION i
14% Crime

Top Priorities — district

OVERALL 44% Housing
RESULTS 8% Crime
26% Providing more housing
that is affordable
o . 25% Housing
11% Managing the county’s growth 323@”%;2:9 14% Crime
and development ’
9% Improving public education
9% Fighting crime and drugs
8% Reducing taxes 22% Housing
8% Protecting the environment and 18% Growth
the county’s water supply 20% Housing
6% Addressing traffic congestion 17% Education
5% Bringing better paying jobs to the area
16% All/combination (vol.)
o 26% Housing
fo//o Sther (VOL) 20% Growth
A nsure

* Sub-group differences may not

At this time, which of the following would you say should be the highest  bseisicalysgniicant for this
the question and multiplicity of

priority for county leaders?* valugs for the variable
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Palm Beach TPA Awareness & Favorability

Yes, favorable I

28% Total awareness
Yes, unfavorable I (have heard of the agency)

16% Affective awareness
Yes, mixed (vol.) I (know the agency well
enough to have
formed an opinion of it)
Yes, no opinion (vol.)
4% Net favorability
(favorable minus

No, never heard _ 69% unfavorable rating)
OVERALL

RESULTS Unsure 3%

Prior to this survey, have you ever heard of the agency named the Palm
Beach Transportation Planning Agency, or Palm Beach TPA, as it is known?
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Transportation and
Commuting
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SELECT SUB-GROUP RESULTS

Transportation Systems - mm—

satisfied
OVERALL * 9 S
RESULTS Women 487% 36% W Total
18 to 44 50% 28 dissatisfied
13% Very +
38% somewhat 45 to 64 58% 29%
19% somewhat + 65 and older 46% 30%
15% Very African-Americans 64% 26%
Hispanics 54% 39%
Other races** 49% 41%
White 49% 32%
Frequent transit users** 54% 38%
Occasional transit users 65% ASIA
Working outside the home* 54% 34%
Hm Total satisfied mTotal dissatisfied O Unsure * Differences are not

statistically significant

Looking at a specific aspect, would you say that you are very or somewhat satisfied  Coutonshoudbeisien

when interpreting results for
sub-groups with smaller

or somewhat or very dissatisfied with Palm Beach County’s transportation systems, . impesies secase of

greater random variance due

such as your ability to travel and commute throughout the county? (0 arger margins of error
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Satisfied

Dissatisfied [G%&¥A

Transportation Systems — by district*

OVERALL
RESULTS

Satisfied 61%

Dissatisfied [G&yA

13% Very +
38% Somewhat

Satisfied 62%

Dissatisfied

19% Somewhat +
15% Very

Satisfied

Dissatisfied %54

Satisfied 15104

Dissatisfied ey

Satisfied

Dissatisfied [&§hA4

B Total satisfied mTotal dissatisfied O Unsure

Satisfied

E Looking at a specific aspect, would you say that you are very or somewhat oot
. satisfied or somewhat or very dissatisfied with Palm Beach County’s transportation ‘o
. ifferences are not
systems, such as your ability to travel and commute throughout the county? statistically significant

Toll-free: (800) 676-3996 » St. Petersburg, FL (813) 283-2665 » Washington, DC (202) 263-7292 | FLOKIBA |

Internet: FloridaOpinionResearch.com e Email: info@floridaopinionresearch.com @FlaOpinResearch , OPINI@M\ ‘
Mail: Florida Opinion ResearCh ° PO BOX 2166’ St Peteerurg' Florida 33731 All Materials and Intellectual Property © 2023 Florida Opinion Research RESEAR (' I




||
Alot | 10%
|

Impact of Commuting
Problems — by district*

Aot |20%
L

OVERALL RESULTS

A lot NOTABLE SUB-GROUP RESULTS: L
| Alo 0
18% 18 to 44 Atot | 159 *|18%

19% Hispanics -

41% Other races**
Somewhat 17% Working outside the home
33% Frequent transit users*
Not at all

A lot 9%
[ |

Unsure EyA

E How much have your problems with commuting and travel outside the
. home negatively affected your quality of life and ability to do the * Cation should be taken when

interpreting results for sub-groups
with smaller sub-sample sizes

th ingS tha t are imp Orta n t to yo u ? * Differences are not  pecause of greater random variance

statistically significant  due to larger margins of error
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FORCED CHOICE BATTERY QUESTIONS

Highest Priorities for Transportation & Transit

FIRSTTEST: SECOND TEST: % n=455, not asked to respondents who were unsure in first test '
28% 157%= Addressing traffic congestion

=
> 1O
X X ¢
[N
RN

7%3Y  Adding new transportation options, such as streetcars and light rail
7Y Expanding services for people who are economically disadvantaged
y/4
o

[EEY
—

W Improving traffic safety

CONSOLIDATED
NOTABLE SUB-GROUP RESULTS
(1st & 2nd Tests combined):

Chosen in either of
the tests by...

42% OVERALL
45% Women
45% 18 to 44
47% Whites
53% Work both in/out of home
45% Do not use transit

7% 10% Upgrading and expanding bus services 60% Republicans
6% 8% Preparing current transportation systems for 49% District 4
climate change and sea level rise >0% District 6

5% 8% Providing more services in high growth areas

2% 8% Transit and planning funding to pay for it

7% 2% All/combination (vol.)

1% 2% Other (vol.)

5% 7% Unsure * Sub-group differences may
E Which of the following would you say should be the highest priority for for ths messure duc 10 e
- transportation and transit planning?* mslipliciy of vaues for the.
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Current and Future Services
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Existing Plans & Services :::

Install charging stations and other technology needed for using
electric cars?

Have the local county government fund on-demand ride services
throughout the county, similar to Lyft or Uber, to provide riders
with transportation to and from bus stops and train stations?

Change zoning laws to allow for more development near main
roads in order to minimize commuting needs and make travel
more efficient?

Close one lane to car traffic on most major local roads and
designate it exclusively for HOV carpool lanes, in order to reduce
travel times?

Close one lane to car traffic on most major local roads and
designate it exclusively for public transit, in order to reduce travel
times?

m Good idea m Bad idea Unsure

Do you think it is a good or bad idea to...
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60% Charging
stations

Existing Plans & Services —
top by district

Install charging stations and other technology needed for using
electric cars?

67% Charging
stations

67% Charging
stations

62% Charging
stations

Have the local county government fund on-demand ride services
throughout the county, similar to Lyft or Uber, to provide riders
with transportation to and from bus stops and train stations?

Change zoning laws to allow for more development near main
roads in order to minimize commuting needs and make travel
more efficient?

16%

69% On-demand
rides

Close one lane to car traffic on most major local roads and
designate it exclusively for HOV carpool lanes, in order to reduce
travel times?

74% Charging
stations

Close one lane to car traffic on most major local roads and
designate it exclusively for public transit, in order to reduce travel
times?

64% Charging
stations

m Good idea m Bad idea Unsure

Do you think it is a good or bad idea to...
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Future Plans & Services

Invest in emerging technology to reduce the impact that
transportation has on the environment and improve air and
water quality?

Make improvements to streets and roads, so they are safer and
more enjoyable for pedestrians and bicycles?

Improve the conditions for bus riders, by adding more covered
shelters, seating and trash receptacles at bus stops?

Expand recreational opportunities, such as building more paths
for walking, hiking and cycling?

Install new technology on our roadways that will support
connected and autonomous vehicle systems, such as self- 19% 42%
driving cars?

m High B Medium mLow Not a priority Unsure

How much of a priority should it be to...
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S l . t S 1 I t I
NOTABLE SUB-GROUP RESULTS: NOTABLE SUB-GROUP RESULTS:
Frequent transit Frequent transit 30%

High
users** 68% users**
1 O, .
Medium Occasional ) Medium - 28% Occasional [
transit users 54% — transit users

o, H o,
Low . 17% Not transit users Low - 24% Not transit users i}

Not a priority (vol.) 6%

Not a priority (vol.) 5%

Unsure 9% Unsure 5%

VERSION A: How much of a priority E VERSION B: How much of a priority should it be
should it be to...Add new public transit to...Add new public transit services, like a light
services, like more frequent bus service? rail system? *% Caution should be taken when

interpreting results for sub-groups
with smaller sub-sample sizes
because of greater random variance
due to larger margins of error
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Future Plans & Services

Invest in emerging technology to reduce the impact that transportation o o o, o P
has on the environment and improve air and water quality? 56% 22% 12%  |ore

Make improvements to streets and roads, so they are safer and more
enjoyable for pedestrians and bicycles?

Improve the conditions for bus riders, by adding more covered shelters,
seating and trash receptacles at bus stops?

Expand recreational opportunities, such as building more paths for
walking, hiking and cycling?

VERSION B: Add new public transit services, like a light rail system?

VERSION A: Add new public transit services, like more frequent bus

corvico? 34% 35% VR 9%
Install new technology on our roadways that will support connected and ° o ° 19° 4%
autonomous vehicle systems, such as self-driving cars? 15% 19% 427% 9% - I

m High m Medium mLow Not a priority Unsure

How much of a priority should it be to...
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50% Invest in
technology

Future Plans & Services -
top by district

Invest in emerging technology that reduce the impact that
transportation has on the environment and improve air and
water quality?

62% Invest in
technology

61% Invest in
technology

Make improvements to streets and roads, so they are safer

and more enjoyable for pedestrians and bicycles? 50% Improvements to

streets and roads

Improve the conditions for bus riders, by adding more
covered shelters, seating and trash receptacles at bus stops?

Expand recreational opportunities, such as building more
paths for walking, hiking and cycling?
66% Improvements to

streets and roads

VERSION B: Add new public transit services, like a light rail
system?

62% Invest in
technology

VERSION A: Add new public transit services, like more
frequent bus service?

17% SyHEZ

Install new technology on our roadways that will support
connected and autonomous vehicle systems, such as self- 15% 19% 42% 19%
driving cars?

48% Invest in
technology

mHigh ®Medium mLow Not a priority Unsure

How much of a priority should it be to...
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Finances
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Amount Being Spent to SIIERR—

B Too much mRight amount mToo little T Unsure Working outside the home 2%

District 2* A

District 3* 50%

Improve Transit
40% Republicans
OVERALL I
RESULTS 32%
Unaffiliated/other
19%
——— Frequent transit users**
8%
i Occasional transit users

Generally speaking, do you think that there is too much, about the right amount
or too little tax money being spent to expand and improve public transit services
and transportation infrastructure in Palm Beach County?

* Differences are not
statistically significant
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Sp e Cial TaXing OPPOSE SELECT SUB-GROUP RESULTS

Men*
[ (]
Districts woment
0%
OVERALL Frequent transit users**
Oppose RESULTS
57% Occasional transit users
Unsure , , , .
13% Spending too little on transit

m Oppose

* Differences are not
statistically significant

** Caution should be taken

Generally speaking, do you favor or oppose creating special taxing districts that would

increase property taxes in particular areas in the county, in order to pay for projects that o aroume it e
would improve traffic flow, expand bus services or provide more transit options within reater random variance due

to larger margins of error

that district?
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SELECT SUB-GROUP RESULTS

One Cent Sales Tax

Men* 45% 50% 1% Democrats 44% 510)74 7%
mFavor -
Unsure .
6% m Oppose Women* 37% 56% 6% Republicans [ReyA4 65% 6%
° Unsure - .
18 to 44 49% 47% P Unaffiliated/other 45% 49%
45% . '
+ 4.3%* 45 to 64 41% 52% 7% Frequent transit users** 41% 59%
_Effectof 65 and older 33% 61% 6% Occasional transit users 54% 39% pa
variability within Favor - —
the margin of
. o,
fforrr:rprri%;lgirl]i%y 41% OVERALL African-Americans 33% 59% 11% Work outside the home 47% 418%
sampling RESULTS OppOSG
| 53% Hispanics 47% 50% 4 Work from home 50% 44%
37%
- 4.3%* Whites 41% 53% 6%  Work both in/out of home 51% 45%
* Margin of error |
eretsi;f) gaffiw’af Other races 32% A46% Not employed/retired 31% 63% %
. i ) ) . * Differences are not
Generally speaking, in order to improve and expand various transit and statisically significant
- - - ** Caution should be taken
transportation services and infrastructure, would you favor or oppose when nterpreting resuts for
- - . . sub-groups vyith smaller
a one cent increase in the sales tax that is charged to consumers and tourists sub-samplesizes because of

to larger margins of error

on goods and services purchased?
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Favor 38%
Oppose 56%

Unsure ¢~

One Cent Sales Tax — by district*

Unsure
6%

Favor
Oppose

Unsure - °

45%
+ 4.3%*

1

Effect of

variability within
the margin of Favor

error resulting 41%
from probability — OVERALL

sampling RESULTS OppOSG
[ 53%
37%

- 4.3%*

Favor 45%

Oppose

Unsure

Favor

Oppose

Unsure -

Favor
* .
Margin of error

for this particular
question

Oppose

Unsure

. . . . . Oppose 10074
Generally speaking, in order to improve and expand various transit and | ..
transportation services and infrastructure, would you favor or oppose
a one cent increase in the sales tax that is charged to consumers and tourists * Differences are not

statistically significant

on goods and services purchased?
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SELECT SUB-GROUP RESULTS

Half-Cent Sales Tax

Men* 51% 45% ¥4 Democrats 56% 40%
U m Favor o
nsure
5o m Oppose Women* 48% 47% 5% Republicans 39% 58% p%
° Unsure =
18 to 44* 54% 411% 3 Unaffiliated/other 50% 447
54% ' - N
+4.37% 45 to 64* 48% A47% Frequent transit users** 47% 53%
_Effectof Favor 65 and older* 47% 49% Occasional transit users* 52% 41% g
variability within -
the margin of °
error resulting 49% Oppose African-Americans 44% 54% % Work outside the home* 52% 45% %
from probability OVERALL 46% ° ° ) ° °
sampling RESULTS
| Hispanics 58% 40% Z Work from home* 54% 424 9
45%
- A37% Whites 51% V.78«  Work both in/out of home* 59% 33% B4
Other races 32% 68% Not employed/retired* 43% 52% 5%

Generally speaking, in order to improve and expand various transit and

transportation services and infrastructure, would you favor or oppose a

one half-cent increase in the sales tax that is charged to consumers and
tourists on goods and services purchased?
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statistically significant

** Caution should be taken
when interpreting results for
sub-groups with smaller
sub-sample sizes because of
greater random variance due
to larger margins of error
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Favor 46%

Oppose

Unsure = 7

Half-Cent Sales Tax — by district*

Unsure
5%

Favor
Oppose

Unsure

54%
+ 4.37%

1

Effect of F
variability within avor

the margin of °
error resulting 49% Oppose

from probability OVERALL 46%
sampling | RESULTS

§
45%
- 4.37%

Favor

Favor
Oppose

Oppose
PP Unsure ¢~

Unsure >

Favor

Oppose

Unsure -

Oppose 40%

Generally speaking, in order to improve and expand various transit and
transportation services and infrastructure, would you favor or oppose a
one half-cent increase in the sales tax that is charged to consumers and % Differences are not
tourists on goods and services purchased? stanstically significant

Unsure
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Conclusion
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Key Findings Recap

The mood of the electorate was a largely complacent
one, which indicates that there were not any overarching
issues or trenchant matters that could have tainted
responses to the critical questions

At the time of the study, the need for housing eclipsed all
other priorities, so planning discussions and initiatives
that integrate the topic will resonate most loudly with

voters

That said, the topic of commuting may warrant more
examination with different measures to fully understand
the shadow it casts over the topic of transportation
planning

A narrow majority were satisfied with the current
transportation system, but there were numerous results
indicating that voters were open to — and, in some cases
pining — for upgrades & improvements, especially those

that will preserve the environment or facilitate the uses of
emerging technology, such as electric cars and on-
demand services

There was some support observed for improvements to
public transit, but self-reports of ridership were quite
modest, which suggests that, even those voters who

support such ideas may not yet envision themselves as

benefitting from them

Many were ambivalent about current road expenditures,
which indicates that some public engagement on the
topic may be needed or fruitful, in order to ensure an

informed electorate when a tax
issue is placed before voters

The idea of special taxing districts
may be too esoteric to be reliably
gauged with a single question, but
results suggested knee-jerk
opposition to the idea

While there was very limited
support for a full one cent sales tax
to make upgrades and
improvements, initial support for
the half-cent sales tax was
promising, but a decision to pursue
it should not be undertaken without

considering other factors...

OTHER VIABILITY CONSIDERATIONS:

Likely turnout scenarios, and the
attitudinal & philosophical
predispositions of such voters
Financial resources available to run
the campaign

Human resources available to
wage the campaign in the field &
raise funds

Access to paid media

Access to earned media
Likelihood and strength of
organized opposition, if any
Competition for the attention of
voters from candidates
Competition for the largesse of
voters from other monetary-
request campaigns

Availability of surrogates to give
credence and gravitas to the plan
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